
 

Tips to Use How Six Feminine Powers  

To build your personal brand 

 

 

 

 

 



A strong personal brand is not about being the loudest person in the room, or constantly promoting 

yourself. It is about making your expertise, strengths, values, and contribution visible and 

memorable. 

And visibility matters.  

Research highlights why visibility and self-advocacy matter. A Harvard Business School/Wharton 

study found a gender gap in self-promotion, with women systematically assessing their past 

performance and future ability less favourably than men. 

More recent research from Lean In and McKinsey also shows that women can receive less 

recognition and sponsorship that helps advance careers. In 2025, women were less likely than men 

to have senior colleagues advocate for their advancement or connect them with people who could 

help their careers. 

Recognition is not simply about being visible for visibility's sake. Lean In's 2026 research notes that 

women are often judged more harshly or given less credit for their work, making it important to 

make contributions and achievements visible. 

So the question is not: “How do I promote myself?” 

It is: 

“How do I make my value visible in a way that feels authentic to me?” 

There is no single way to build a personal brand. 

Some women build their reputation through competence and structure. Others through relationships 

and empathy, courage and achievement, creativity and visibility, knowledge and insight, or values 

and authenticity. 

The Six Feminine Powers offer six distinct Brand Styles, each with its own strengths and pitfalls. 

The same Power that makes you trusted may make you hesitant to self-promote. The Power that 

makes you visible may sometimes prioritise attention over substance. The Power that makes you 

highly competent may keep you behind the scenes. 

But building a personal brand does not mean becoming someone you're not. It is to become more 

intentional about who you want to be. 

How to Use the Six Powers to Build Your Brand 

1. Awareness​
 Recognise your natural Brand Style. Which of your Six Powers—Veera, Ma, Apsara, Kanya, Rani, or 

Rishika—shows up most strongly in how you communicate, connect, and present yourself? Identify 

your strengths and notice the pitfalls that may limit your visibility, positioning, or ability to 

communicate your value. 

https://professional.dce.harvard.edu/blog/women-dont-self-promote-but-maybe-they-should/#Why-Are-Women-Reluctant-to-SelfPromote
https://leanin.org/report/women-in-the-workplace/?utm_


2. Alignment​
 Ask: What do I want to be known for? 

Does your current Brand Style support the reputation you want to build? Consider what the situation 

calls for—credibility, visibility, connection, creativity, expertise, courage, or authenticity. 

 

3. Action​
Put your Brand Style into practice. 

Share your ideas. Own your achievements. Communicate your expertise. Build meaningful 

relationships. Take opportunities to be seen and heard. 

When your default Power is not enough, draw consciously on another Power. 

Use the Six Powers with Intention 

Your personal brand is being built every day in the way you speak, the work you take on, the ideas 

you share, the relationships you build, and the reputation you leave behind. 

Your Power shapes your Brand Style.​
 Your choices shape the brand you build. 

Know your Power. Own your visibility. Build your brand with intention. 
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